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Beach’s Vision

Beach is a community with healthy people with opportunities for indoor and outdoor
recreation, exercise and socia gatherings. Y outh enjoy the paintball course, skatepark
and soft bb gun range. A new, paved walking path is used year round for walking, biking,
and rollerblading. All ages from across the region enjoy the challenge and beauty of our
well-maintained, city-owned-nine-hole golf course with itsimproved greens and club
house.

Beach isaregional cultural center providing more access and opportunity for arts, dance,
music, and an expanded library. Annual festivals and events provide opportunities for
people across the county and region.

Beach is a premier green community with aflourishing community supported agriculture
site that feeds the community’ s citizens with healthy organic vegetables. Thecity isa
regional recycling collection center. Recycling creates employment and additional
revenue.

The city’ s Website is used as a community link for those living in Beach, Golden Valley
County and Wibaux County. The web site links Beach to the world.

The city has an adequate law enforcement presence that allows al in the community to
feel and be safe. Community members hold regular conversations with youth groups
focusing on addressing social issuesin the community.

The community has quality cell phone service. No more stepping outdoors to make that
cell phone call!

The community’ s retail, manufacturing and agricultural establishments provide a good
economic environment with great paying jobs with benefits and a good tax base to
provide quality streets, sidewalks and infrastructure.

Beach continues to be a caring community that supports one another, welcomes new
people, and focus on a quality life for all.
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Beach’s Goals

Create a paved path for safe walking and biking

- Improve the golf course

- Enhance the beachnd.com web site

- Create and develop an organic community agriculture site in Beach

- Improve cell phone service

- Build acommunity center and recreation facility

- Develop more recycling options
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Creating a Plan

In the fall of 2007, the Beach City Council contracted with Roosevelt-Custer Regional
Council to conduct acommunity strategic plan. The city accessed an Otto Bremer
Foundation grant that R-CRC had for planning and a grant from the Northwest Area
Foundation Horizons Program.

Why We're Doing It

The primary goal of the strategic plan isto give the community focus and unity and
generate community discussions to direct the resources of the city of Beach. The City
Council started the planning process to spark new ideas and empower residents to take
action and implement projects they would like done in their community.

How We’'re Doing It

R-CRC facilitated the process by establishing a steering committee. Members of the
public were invited to become involved in the planning process. Those who responded to
the invitation and articles in the newspaper were on the steering committee. Individuals
who took |eadership roles to devel op specific projects were also added to the committee.

Steering Committee

Walter Losinski, Steering Committee Chairperson; Tama Smith, Sharon Dietz, Deb
Walworth Cell phone; Rev. Paul Peterson, Community Facility Committee; Emanuel
Culman, Recycling Committee; Cheryl Planert, CSA Committee; Kriss Enzi, Golf
Course Committee; Jeanne Larson, Bill, Larson, and Kim Nunberg, Paved Path
Committee; Cory McCaskey and Jerry DeMartin,, Web Site Enhancement Committee;
Mark Benes, Don Brengle, Steve & LeAnn Kubik, Tim Marman, Natalie & Gus
"Tavo" Muruato, Harvey Peterson, Robert Schmeling, Perry Stockwell, Wade Walworth,
Josh Wirtzfeld.

Who We Are

Beach, the county seat of Golden Valley County, isacommunity of 1,116 peoplein a
county of 1,924 people, according to the 2000 Census. Census data estimates that Golden
Valley County haslost 417 people between 2000 and 2006. Population projections
indicate that the decline in population islikely to continue.
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The population continues to age. The median age in 2000 in Beach was 43.2 years of age
and 41.2 in Golden Valley County. The median age is higher than Region VI11 and the
state of North Dakota. Approximately one in five personsin Golden Valley County were
age 65 and older in 2000. This proportion is projected to reach nearly one in three by
2020, according to Northwest Area Foundation Horizons Program Community Profile,
June 2004.

The city of Beach has 570 housing units according to the 2000 Census and half of them
were built before 1948. Most of the newest housing stock in Beach is 37 years old. The
median value of a single-family, owner-occupied home is $40,100.

According to the Northwest Area Foundation Indicators Web site, in the real median
value, which means the data has been adjusted for inflation, of owner-occupied housing
Golden Valley County was $47,530 in 2000 compared to $87,099 in North Dakota. The
real median value has decreased by 37.5 percent from 1980 to 2000.

Self-Assessments

Beach City Council Self-Assessment

The Beach City Council isacouncil form of government with Home Rule. The city has a
mayor and six council members. Mayor is Walter Losinski and city council members are
Jeanne Larson, Mark Benes, Perry Stockwell, Wade Walworth, Tim Marman, and Josh
Wirtzfeld. The city has three full-time employees and one part-time employee year-round
and hiresthree or four additional employeesin the summer.

City council members ranked the following projects for issues and projects for 2008-
2010:

Infrastructure — Sewer lines

Infrastructure — Streets

Housing

Commercial zoning

Inert landfill

Community Center

Infrastructure — Sidewalks, curb and gutter plan
Beach fire hall expansion

Infrastructure — Maintain waterlines

= Mini Mall Renovation

fNoasrLDNE

Beach Fire Department Self-Assessment

The Beach City Volunteer Fire Department has 23 volunteers on its roster ranging in age
from 21 to 60 years. Aging of the volunteersis an issue the department is facing. Almost
all of thefirefighterslivein the city of Beach. One livesin Golva and isamember of
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both the Beach and Golva fire departments. While they live in Beach, many have jobs
that take them out of town during the day. If an individual owns his or her own business,
itishardto closeit for afire call and lose al revenue. This at times means asmall turn
out for afirecall. If 14 to 15 volunteers respond it is an adequate number and thisis
consistent. Usually the department has the best response at night.

Therural fire protection district levies taxes at the maximum allowed without a vote.
Currently the tax dollars are about $10,000 and that covers basic expenses, liability
insurance and fuel. However, with escalating fuel costs funds generated may not cover
expenses. The city allocates more $15,000. The city owns the building and pays utilities.

The Beach Fire Department has a strong training program and requires all volunteersto
pass an in-house test. The squad keeps safety as number one. It is a state-certified rescue
squad.

Projects that the department is working on over the next three to five years are:

= New firehal

= Compressed air foam unit to fight oil industry fires. Will seek grants from oil
impact and oil companies

= Replace turnout gear —immediate 2 coats

= Long-term —replace trucks

= Communication devises— either analog or digital radios

= Ongoing training

= Ongoing upgrading of everything — hoses, air packs, pagers (unable to get parts
any more)

= Ongoing recruitment — not to point of panic, but may need to change minimum
ageto 18

= ldentify way to have more consistent funding

Beach Ambulance Self-Assessment

Community Ambulance Service, Inc., Beach, N.D., started in 1975. It isa501(c)( 3) tax
exempt organization, that provides emergency medical transportation service. It is
operated by a nine-member board that meets monthly. Board membersinclude: President
Roy Klym, Vice President Karen Wojahn, Secretary Elaine Baker, Treasurer Paul
Lautenschlager, Squad Leader Kitty Knapkewicz, Dick Goodijohn of Golva, Wanda
Olson of Sentinel Butte, Allan Muckle and Lee Weinreis.

The sguad is staffed with 34 volunteers ranging in age from 19-20 to mid-50s. The squad
has one EMT Paramedic, two EMT Intermediate, six EMT Basic, with an additional five
intraining for EMT Basic, and 20 squad members are first responders.

Projects for the next three years include: ongoing training, purchase new defibrillators,
purchase new stair chair, hire second paramedic, and replacement of Golva ambulance.
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Survey

As part of the strategic planning process, acommunity survey was conducted to identify
the city’ stop priorities for the next five years. Deb Kantrud of R-CRC isfacilitating the
strategic planning process for the city. The survey results were released at the community
workshop on March 10 where more than 60 people were registered to attend.

Beach-area residents ranked the people, safety, the medical clinic, businesses, school and
Beach'’ s location as the top assets in the survey conducted by Roosevelt-Custer Regional
Council (R-CRC) of Dickinson.

Surveys were sent to every household, business and organization with a Beach, Golva
and Sentinel Butte ZIP code. A total of 84 surveys were returned with an 11 percent
return rate from the Beach ZIP code and 5 percent return rate from Golva and 3 percent
return rate from Sentinel Butte.

The Beach Student Council assisted in the creation and delivery of a survey to studentsin
grades seven through 12 at Beach Public School.

The community survey included an areathat allowed respondents to rate how satisfied
they were with avariety of community services and to write in what they felt are Beach's
top assets, opportunities and issues.

Respondents were most satisfied with the pharmacy, Golden Valley Public Library,
ambulance service, and fire protection.

They were least satisfied with availability of quality jobs, cell phone service, availability
of jobs for youth, and apartment availability and cost. They identified the top issuesin the
community as. out migration, lack of jobs and lack of housing.

Survey respondents view the community’ s top opportunities as the school, youth,
businesses operating in the community, jobs and entrepreneurship, hunting, Beach’'s
geographical location, and tourism.

In response to the question regarding what businesses or services they would like added
in the community, they responded: another grocery store with organic foods and local
meats, arecreation facility, restaurants, a car and truck wash and recreation classes.

Fifty-five percent of the respondents said a spirit of mutual assistance and cooperation
existsin Beach. And 83 percent of the respondents indicated they attend community
eventsin Beach and 50 percent attend public meetings.

Almost 30 percent of the respondents said they would be willing to serve on community
boards with 21 individuals indicated specific boards.
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In response to the question about using a recreation facility, 76 percent of the respondents
said they would use one if such afacility was available.

Eighty-seven percent of the respondents said they would recycle more if the city offered
more recycling options.

Seventy-four percent said they would use a paved path for recreation.
Seventy percent said they would buy locally grown organic produce from a community
supported agricultural association. And 66 percent said they would buy from a

community winter greenhouse.

Projects Steering Committee Selected from Survey Results

After reviewing the results of the self-assessments and the community survey, the Beach-
Area Strategic Plan Steering Committee identified the following potential projects for
people to start working on at the community workshop Monday, March 10 at LaPlaya's
Mexican Restaurant:

= Increase Tourism - Theme park, motel

= Provide more home health care to allow people to stay in own homes longer

= Develop zoning and platting for new housing and commercia development

= Form aBeach Community Foundation

= Housing — new, assisted living, apartments, renovate older homes, get more of
older homes on the market

= Centennial Committee

= Bringinasmall industry to Beach or Golden Valley County

= Attract electricians, plumbers, etc. to live and work in Beach. Develop strategies
to draw them here: tax incentives, assist with college loans, subsidized loans on
downtown commercial building

= Create acommunity recreational facility

= Develop more recycling options

= Develop apaved path for recreation (walking, biking, skating, skateboarding)

= Develop a Community Supported Agriculture Association to sell locally grown
organic produce
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= Develop acommunity winter greenhouse

= Improve the Web sites of Beach-area organizations and businesses. Link to one
another, blog

Workshop

Beach-area residents started working on seven community projects at the March 10
strategic planning workshop. More than 55 people attended the community dinner and
workshop at the La Playa Mexican Restaurant and signed up to work on projects.

Groups started identifying actions and resources they will need to implement the
following projects:

- Create a paved path for safe walking and biking

- Improve the golf course

- Enhance the beachnd.com web site

- Create and devel op an organic community agriculture site in Beach

- Improve cell phone service

- Build acommunity center and recreation facility

- Develop more recycling options

The groups set 30-day goals. The second workshop was held Tuesday, April 1, at La
Playa Mexican Restaurant.
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Work Plan

Create a paved path for safe walking and biking

All serving as committee |eaders
Committee Members. Bill Larson, Jeanne Larson, Kim Nunberg,
Deb Dietz, Audrey Schieffer

Determine possible routes

Contact ND Department of Transportation for assistance in funding

Plan course with beautification with trees, plantings and benches

Involve community’ s youth in assisting with planning and creation of path.

Improve the golf course

Chairperson: KrissEnzi 872-2809
Committee Members: Sharon Remillong, Wade Remillong,
Tim Marman, John Hagberg,
Kim Nunberg, Stacey Heckaman

Visit with landowners of the course to investigate purchasing the land

Make improvements: New turf greens, tee boxes, benches

Add a clubhouse

Plant new trees

Install water and electricity

Visit with Killdeer, Scranton and South Heart courses on costs and maintenance
Research grants

Work with Golf Association

Enhance the www.beachnd.com Web site

Chairperson: Cory McCaskey
Committee Members. Jerry DeMartin, Tavo Muruato

Research Websites enhancements

Conduct self-assessment of present Website
|dentify expertise

| dentify new components and technol ogies
Obtain cost estimates for improving Website
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Create and develop an organic community supported agriculture
(CSA) sitein Beach

Chairperson: Cheryl Planert 872-2667
Committee Members: Dawn Ueckert, Pat Guerrero, Natalie Muruato

|dentify landownerswith 1 to 5 acres of land that would meet CSA needs

|dentify organic seed

| dentify individuals and families that would join the CSA

Work with state resources to obtain certificate and obtain grants and support
Formulate an education plan to inform people about the value of CSA and encourage
their participation

Improve cell phone service

Chairperson: Tama Smith 260-0326
Committee Members: Deb Waworth, Sharon Dietz, Agnes Schmelling

Contact state legidators, state offices and cell phone providers regarding improving
servicein Beach
Support Verizon's plans to improve cell phone service in Beach

Build a community center and recreation facility

Chairperson: Pastor Paul Peterson 872-4302

Committee Members. Mundo Muruato, Marlene Muruato, Ashley Krause,
Trisha Feiring, Pat Lynch, Tiny Ueckert,
Walt Losiniski, Mark Benes, Bill Holzwarth

|dentify land and location for facility

Get more people involved

Gather information from other communities on their strategies to add a community center
Create survey to assess needs and wants

Develop more recycling options

Chairperson: Emanuel Culman 872-2667
Committee Members: Jason Lee, Steve Kubik, Rita Skoglund

Find outlets for recycled items

Find manufacturers who would use recycled materials

| dentify shipment options

|dentify storage and transfer facility and needs

Consider adding newsprint and paper recycling at present site
Check on aluminum recycling with Home on the Range
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Appendix 1

FirstName LastName Committee HomePhone|Wor kPhone| Cell Phone |Email

Walter Losinski Stee.” ng Committee 872-3329 waltkhook@hotmail.com
Chairperson

Tama Smith Cell phone, Web site pottery@midstate.net

Jerry DeMartin committees pottery@midstate.net

Rev. Paul Peterson  |ComMunty Faclity 075 4302 | 872-4203 | 2180355 [paulpeterson@midstate.net
Committee

Cheryl Planert CSA/Recycling 879-2667 cherylplanert@pachbell.net

Emanuel Culman Committees homeheal@pacbell.net

Kriss Enzi Golf Course Committee| 872-2809 kwenzi@midstate.net

Jeanne & Bill Larson Paved Path Committee 872-1228 bjlarson@midstate.net

Kim Nunberg Paved Path Committee | 872-3455 | 872-4103 cityofbeach@midstate.net

Cory McCaskey ~ |vcb Site Enhancement | o7, 6606 | |
Committee cjmccaskey@gmail.com

Mark Benes 872-3187 mbenes@westplains.com

Don Brengle 872-3246

Sharon Dietz 872-4648 srdietz@midstate.net

Steve & LeAnn Kubik 872-5058 872-2629

Tim Marman 872-3648

Natalie & Gus"Tavo" |Muruato 872-8226

Harvey Peterson 872-3716 872-6049

Janie Rathbun 872-3923

Robert Schmeling 872-4671 872-4134

Perry Stockwell 872-4843 872-4434

Deb Walworth 872-4894 | 872-33121 prairiewest@midstate.net

Wade Walworth 872-4894 872-4141

Josh Wirtzfeld 872-2040

2008 Beach Strategic Plan

15



Appendix 1

FirstName LastName Representing Work Place Address City StateZIP

Walter Losinski Mayor PO Box 907 Beach, ND 58621-0907

Tama Smith Business Community PO Box 190 Beach, ND 58621

Jerry DeMartin Business Community PO Box 190 Beach, ND 58621

Rev. Paul Peterson Ministerial Association  |Lutheran Church |PO Box 25 Beach, ND 58621-0747

Chenyl Planert Business Community  |Bijou Theater ~ |[POBox 982  |Beach, ND 58621-0982

Emanuel Culman

Kriss Enzi Community PO Box 984 Beach, ND 58621-0984

Jeanne & Bill Larson Council Member PO Box 756 Beach, ND 58621-0756

Kim Nunberg City Auditor P.O. Box 278  |Beach, ND 58621-0278

Cory McCaskey Eroa:gewa Development POBox 172  |Beach, ND 58621-0172

Mark Benes Council Member PO Box 55 Beach, ND 58621-0055

Don Brengle Senior Citizens P.O. Box 157  |Beach, ND 58621-0157

Sharon Dietz Community giﬁtﬁentral Ave. Beach, ND 58621

Steve & LeAnn Kubik Business Community gﬁ'tgft“er\ga”ey POBOx250  |Beach, ND 58621-02050

Tim Marman Council Member PO Box 662 Beach, ND 58621-0662

. " " . . LaPlayaMexican

Natalie & Gus"Tavo" |Muruato Business Community Restaurant PO Box 306 Beach, ND 58621-0306
Commander, Department

Harvey Peterson of North Dakota. PO Box 904 Beach, ND 58621-0904

Janie Rathbun Beach Park Board PO Box 952 Beach, ND 58621-0952

Robert Schmeling Pheasants Forever P.0O. Box 700  [Beach, ND 58621-0700

Perry Stockwell Council Member o 7" IBeach, ND 58621

Deb Waworth | aneWest DevelopmentiPrarie West —\py oy 761 | Beach, ND 58621-0757
Corp. Development

Wade Walworth Council Member P.O. Box 305 |Beach, ND 58621-0305

Josh Wirtzfeld Council Member PO Box 873 Beach, ND 58621-0873
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Appendix 2

First Last Contact Information
Patricia Barthel 263 Central Ave. So. Beach ND 58621
Tyneal Begger altoids 11@hotmail.com 872-3707
Leanne & Mark Benes Beach ND 58621
Tyler Benes beans 57@hotmail.com 872-3187
Gladys Berger PO Box 94 Beach ND 58621
Michael D. Bingeman PO Box 252 Beach ND 58621
Don Brengle PO Box 157 Beach ND 58621
Robert Brown PO Box 983 Beach ND 58621
Dan Buchholz Beach ND 58621
Marty Campbell PO Box 911 Beach ND 58621
Mary M. Combs PO Box 463 Beach ND 58621
Mikayla Dahl smurfdahl@hotmail.com 872-3706
Patti Davis PO Box Beach ND 58621
Jerry DeMartin PO Box 190 Beach ND 58621
Randy & Debbie Dietz 605 E. Main St. Beach ND 58621
Sharon R. Dietz 351 So. Central Avve. Beach ND 58621
Kelcee Dykins kd bball 20@yahoo.com 872-4876
Cheryl Planert PO Box 982 Beach ND 58621
Emanuel Culman PO Box 982 Beach ND 58621
Kriss Enzi PO Box 984 Beach ND 58621
Donnie & Trisha Feiring PO Box 725 Beach ND 58621
Christine Finneman 4640 Hwy 16 Golva ND 58632
Dale & Brenda Frieze PO Box Beach ND 58621
Matt Gordon PO Box 142 Beach ND 58621
Pat Guerrero 595 Look Ave. NW Beach ND 58621
John Hagberg 595 Look Ave. NW Beach ND 58621
Gene Hamilton Beach ND 58621
Therese Hardy sugarcookiel2@hotmail.com 872-4969
David Helsper Beach ND 58621
Jacob Holkup PO Box 482 Beach ND 58621
Bill Holzwarth PO Box 514 Beach ND 58621
Holger Johnson 4502 151 Ave. SW Sentinel Butte [IND 58654
Mary M. Kannenberg PO Box 503 Beach ND 58621
Lauren Kary lauren kary@hotmail.com
Joe Kreitinger PO Box 125 Golva ND 58632
Kim Krull PO Box 646 Medora ND |58645-0646
Larry Krysko PO Box Beach ND 58621
Jeanne & Bill Larson PO Box 756 Beach ND |58621-0756
Bro. Samuel Larson PO Box 937 Beach ND 58621
Christine Lautenschlager |PO Box 424 Beach ND 58621
Sheri Leistikow PO Box 502 Beach ND 58621
TJ Littlecreek Sk8rguy punk2010@hotmail.com |872-4980
Gwen Lorenz PO Box 456 Beach ND 58621
Walter Losinski PO Box 907 Beach ND |58621-0907
Pat Lynch PO Box 323 Beach ND 58621
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First Last Contact Information
Tim Marman PO Box 662 Beach ND 58621
Ms. Trini Marquez PO Box 816 Beach ND 58621
Walter Mattson PO Box 711 Beach ND 58621
Warren Maxted PO Box 504 Beach ND 58621
Cory J. McCaskey PO Box 172 Beach ND 58621
Joseph C. Michels 672 Black Diamond Rd. E. Beach ND 58621
Marge Mosser 895 2nd Ave. NW Beach ND 58621
Mando & Marlene [Muruato 904 1st Ave NW Beach ND 58621
Mr. & Mrs. Richard |Negel PO Box 688 Beach ND 58621
Logan Nielsen 872-3918
Kim Nunberg PO Box 214 Beach ND 58621
Rev. Paul Peterson PO Box 25 Beach ND 58621
Destiny Portanova des 3 3@hotmail.com 872-3911
Audrey Schieffer 15850 Elk Creek Rd. Beach ND 58621
Bob Schmeling PO Box 711 Beach ND 58621
Agnes Schmeling PO Box 506 Beach ND 58621
Trevor Sime 872-4906
Rita Skoglund PO Box 576 Beach ND 58621
David Stedman 208 Mason Ave. Golva ND 58632
Harley & Carla Steffen PO Box 104 Beach ND 58621
Tama Smith PO Box 190 Beach ND 58621
Tanner Tescher Tanner.Tescher@sendit.nodak.edu
John Thompson PO Box 103 Beach ND 58621
Gordon Ueckert 3860 Ueckert Rd. Sentinel Butte [ND 58654
Dawn & Pat Ueckert PO Box 125 Beach ND 58621
Germaine Ueckert PO Box 536 Beach ND 58621
Gloria Ueckert PO Box 352 Beach ND 58621
Dan Uttech Beach ND 58621
Gary VanVleet PO Box 432 Beach ND 58621
Deb Walworth PO Box 757 Beach ND 58621
Carol J Weyer PO Box 34 Beach ND 58621
Marlyn Wicka PO Box 232 Beach ND 58621
Nate Zachmann n zachmann33@hotmail.com 872-3468
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Beach City Council Self-Assessment
Monday, December 17, 2007

Attendance: Mayor Walter Losinski; City Council Members Jeanne Larson, Mark Benes,
Perry Stockwell, Wade Walworth, Tim Marman, and Josh Wirtzfeld; City Auditor Kim
Nunberg, city employee Del Beach, Deputy Sheriff Cody Johnson, and Deb Kantrud,
Roosevelt-Custer Regiona Council.

City Council

The Beach City Council isacouncil form of government with Home Rule. The city has a
mayor and six council members. Mayor is Walter Losinski and city council members are
Jeanne Larson, Mark Benes, Perry Stockwell, Wade Waworth, Tim Marman, and Josh
Wirtzfeld.

Portfolios
Portfolio Council Members
Streets, sewer, water Tim, Mark, Josh
Garbage Perry, Wade
Budget/Finance Tim, Perry
Public Relations Wade, Mark
Park Board Wade, Jeanne
City and County Zoning Josh
Airport Mark
Health Board Josh, Wade, Jeanne, Tim
Employees

The city has three full-time employees and one part-time employee year-round and hires
three or four additional employeesin the summer.

Service area

Beach islocated one mile from the Montana state line along Interstate 94. The city of
Beach serves people living along the North Dakota and Montana border. People travel to
Beach for its businesses and services, which include a pharmacy, clinic, elevator, grocery
store and equipment dealerships. The service areais estimated to be south to Baker and
Ekalaka, Mont.; west to Wibaux, Mont.; north to Trotters and Sydney, Mont.; and east to
Sentinel Butte and Medora. Beach is located about 60 miles west of Dickinson, the
regional center in southwest North Dakota. People travel to Dickinson to shop and for
medical services.

Beach has two motels, seven agri-businesses, five financia institutions, four daycare
providers, five churches, four professional offices, nine construction businesses, three
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Appendix 3

gas stations, six insurance and investment businesses, five medical businesses, eight
restaurants, bars and lounges, one grocery store, 13 retail businesses, and about 20
service businesses.

Area and Statistics

The city of Beach covers an area of about one-square mile. While the city has some areas
zoned residential available for development, the city has limited lots zoned for
commercia or industrial development.

Beach, the county seat of Golden Valley County, isacommunity of 1,116 peoplein a
county of 1,924 people (2000 Census). Census data estimates that Golden Valley County
has lost 417 people between 2000 and 2006. Population projections indicate that the
decline in population islikely to continue.

The population continues to age. The median age in 2000 in Beach was 43.2 years of age
and 41.2 in Golden Valley County. The median age is higher than Region VI11 and the
state of North Dakota. Approximately one in five personsin Golden Valley County were
age 65 and older in 2000. This proportion is projected to reach nearly one in three by
2020, according to Northwest Area Foundation Horizons Program Community Profile,
June 2004.

The city of Beach has 570 housing units (2000 Census) and half of them were built
before 1948. Most of the newest housing stock in Beach is 37 years old. The median
value of asingle-family, owner-occupied home is $40,100.

According to the Northwest Area Foundation Indicators web site, the real median value,
which means the data has been adjusted for inflation, of owner-occupied housing Golden
Valley County was $47,530 in 2000 compared to $87,099 in North Dakota. The real
median value has decreased by 37.5 percent from 1980 to 2000.

Police Protection

Since 1992 the city of Beach has contracted with the Golden Valley County Sheriff
Department for 30 hours per week of police protection. The amount of coverage is
adequate.

The county will be short two deputies temporarily; one is attending police academy for
11 weeks, the second is being deployed to Irag. The county is advertizing to fill the one
temporary position and has been approved to add one new deputy position. The county at
full force has a sheriff and four deputies.

The lack of housing either to rent or buy is a detriment when recruiting new, young
officersto the force.

5-year needs: Adequate
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Water System

The city of Beach is served by Southwest Water Authority. The city maintains three
backup wells.

5-year needs: Adegquate
Sewer System and Lagoon
The city’ slagoon isin good condition and has capacity for community growth.

The sewer lines are made of clay and tree roots are causing blockage and breakage. City
crews work each year to remove tree roots.

5-year needs: Replacement of clay sewer lines
Garbage

The city collects residential and commercial garbage. The garbage is trucked to alandfill
in Baker, Mont.

The city recycles cardboard.

The city has an inert landfill. However, it needs more room. The city will have to
purchase land for a new inert landfill.

5-year needs: New inert landfill

Snow Removal

The city has up-to-date snow removal equipment. The city uses a small skid steer |oader
to remove snow from driveways. However, snow removal is not abig issue in Beach. The
region receives little snow most years.

5-year needs: Adequate

Streets, Curbs, and Gutters

The city has a schedule for the maintenance, upkeep and improvements to the city streets.
The city has been adding accessible curbs as areas are scheduled to be repaired.

Sidewalks and curbs are the responsibility of the landowner

5-year needs: Maintenance of streets
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City Hall and Fire Hall

The city of Beach owns the building that houses the city offices and fire hall. The
building was built in 1981 and isin good condition. However, the fire department needs
more room. Building alarger fire hall in anew location is being discussed. If the fire hall
ismoved to anew location, the facility would be a community center. The city needs a
handicapped accessible space without stairs for small conventions, meetings and dances.
Community members use the hall facilitiesin Sentinel Butte and Medorafor events.

5-year needs: Increased size of fire hall
Addition of acommunity center

Beach Mini Mall

In 2003 the city of Beach received a donation of the Beach Mini Mall. The building is
good economic development for the city housing three to four businesses on the main
floor. Rent covers maintenance costs. The building needs upgrades; insulation in the
ceiling, new doors, bathroom improvements, painting and carpet replacement, and repair
of water leaks in the basement.

The basement of the building is empty. It seems to be cost prohibitive to add an elevator
to the building to make the basement accessible. The city wants to address the leak(s) in
the basement and possibly the space could be used for storage.
5-year needs: Upgrade building

Insulate ceiling

New doors

Bathroom improvements

Address | eaking basement

Painting and carpet replacement
Fire Protection

The city has great fire protection and the city council budgets for fire department
assistance.

5-year needs: Adequate
Emergency Management
Emergency management issues are handled through Golden Valley County.

5-year needs: Adequate
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Web Site

The city has a Web site: www.beachnd.com, which promotes the cities of Beach, Golva
and Sentinel Butte and Golden Valley County. The siteis maintained by Prairie West
Development Corporation.

5-year needs: Adegquate

Housing

The city lacks adequate housing. Individuals considering employment opportunitiesin
Beach cite lack of housing to rent or buy and the condition of available housing that is on

the market as deterrents to moving to Beach.

Prairie West Development Corporation isinvesting in a housing survey that will be
conducted in 2008 to identify specific housing needs and opportunities.

The city of Beach is considering forming a housing authority that would allow the
authority to use bonding to lower construction costs for arental property in Beach.

5-year needs: Inadequate
Health Care
The city of Beach has a clinic and pharmacy that address the day-to-day medical needs.

The Beach Volunteer Ambulance has two ambulances in Beach and one in Golva. The
squad has a paramedic who lives in Beach.

5-year needs: Adequate

Tourism

State tourism needs to share in costs of gateway information center.
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Strengths, Weaknesses, Opportunities, and Threats (SWOT) Analysis

Strengths

Businesses we have

Flying J

Lodging Tax fund — grants to benefit Beach businesses

Public Access Channel

Web page

Gambling money at Legion Club - grants

Committed council members

Employees

Residential lots

Great climate

Lots of churches

Best museum

Economic development foundation

Tourism information booth

Clinic

Pharmacy

Elevator

Recreational facilities— swimming pool, ice skating rink,

W eaknesses

Not much donation of time

Groups don’'t work together

Organizations don’t do anything

Come for handouts

Lack of communication

Lack of coordination

Large retired community 70-plus

Y ounger generation working 2 jobs

Lack of livable housing

Lack of high paying jobs

Lack of commercial lots

Limited access to bank loans

Opportunity

Snowmobiling

4-wheeling

Interstate 94

Hunting — elk, birds, deer

Fishing opportunities — Beach Dam, kids fishing pond, Camel’s Hump Dam, Odland

Dam
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Threats

Lossof clinic

L oss of pharmacy

Loss of HOTR

Loss of businesses

Loss of infrastructure — streets, water-mains, etc.

Loss of grocery store

Ranked

Projects/Issues facing Beach City Council in 2008-2010

I nfrastructure — Sewer lines

I nfrastructure — Streets

Housing

Commercial zoning

Inert landfill

Community Center

N[OOI IWIN|F-

Infrastructure — Sidewalks, curb and gutter plan

Beach fire hall expansion

Infrastructure — Maintain waterlines

Mini Mall Renovation
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Inventory of Buildings and Facilities Owned by the City of Beach

Building Use Number
Lagoon and pump houses Cold storage 7
City maintenance building City shop, storage of equipment, 3
tools and city vehicles, office space
City hall/fire hall City offices and fire training room, 1
trucks, equipment
Fire station Trucks and equipment 1
Transfer station Storage of garbage truck, change out | 1
garbage containers for transfer
Water towers 2
Mini mall Retail and office rental 1
Recycling building Recycling center 1
Outdoor swimming pool Managed by Park District 1
Bathhouse Managed by Park District 1
Park shelters Managed by Park District 4
Recycling Building 150 Central Avenue
Year Built or | Latest Major Improvements Condition Adequacy
Acquired
2005 Good Yes
Use Funding/Revenue Operating Costs Pending Plans
Recycling of Garbage and landfill fees Utilities Improve parking lot by

aluminum cans
and cardboard

Storage of
some
equipment

Funds from cardboard and
aluminum sales cover the
transportation costs

Break even on recycling by
savings on tipping fees if
materials were shipped to
Baker as garbage.

Transportation

Wages

paving or concrete

Other notes:

Investigating adding an outlet for collection of newspapers for recycling. Possible expansion into

additional recycling options.
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Transfer Station Hwy 16 East, 1 mile out of Beach

Year Built or | Latest Major Improvements Condition Adequacy
Acquired

1992 Replaced retaining wall 2007 Good Yes

No other improvements to building

Use Funding/Revenue | Operating Costs | Pending Plans
Store garbage | Garbage and Utilities None
truck landfill fees
Wages to provide
Change out city garbage
garbage services
containers for
transfer to
Baker

Other notes:
If city expands recycling, some changes could be needed.
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City Hall/Fire Hall 153 Main Street
Year Built or | Latest Major Improvements Condition Adequacy
Acquired
1980-81 No major improvements Good Yes, for city
purposes
Cosmetic improvements of new
carpeting and painting No, for fire
hall. Facility
is too small

for the area
needed by fire

department
Use Funding/Revenue | Operating Costs | Pending Plans
City offices General Fund Utilities Construct a new fire hall to meet fire
department needs and convert fire
Fire Maintenance hall space for community center use
department

training area
and storage of
trucks and
equipment

Other notes:
City already paying utilities. Space could be remodeled for new use.
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Mini Mall 22 Central Avenue

Year Built or | Latest Major Improvements Condition Adequacy
Acquired

Built 1978 Interior: Needs improvements No

Carpet, painting as retail spaces
occupied in 2005, 2006, 2007

Acquired
2004
Structural repairs to basement walls —
2006
Use Funding/Revenue Operating Pending Plans
Costs
Main floor: Rent: Utilities 10-year improvements for main level
Retail and Yearly $15,000 only. Architect estimates a $300,000
office space Cleaning cost for main level.
Covers utilities, services
Lower level: cleaning service, and
Unused minor repairs. No Repairs
money for major
improvements.

Other notes:

In the study of the facility in preparation for applying for an RBEG grant, several issues were
identified: dead-end hallways, no insulation, no fire retardant walls, limited access, bathrooms not
handicap accessible, windows not energy efficient.
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Year Built or | Latest Major Improvements Condition Adequacy
Acquired

1. 1998 Good Yes

2 and 3. Poor. Not energy No

50 plus years
old

efficient. Not enough
space for city needs.

Use

Funding/Revenue

Operating Costs

Pending Plans

1. Cold storage

2 and 3.

City shop,
tools,
equipment,
store vehicles,
office space

For all three:
General fund
Water, Utility,
Enterprise funds

None

Utilities
Wages
Maintenance

No

Other notes:

The buildings, identified as 2. and 3., need to be improved. It may be more cost effective to
demolish and rebuild.
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Beach Fire Department Self-Assessment
Volunteers

The Beach City Volunteer Fire Department has 23 volunteers on its roster ranging in age
from 21 to 60 years. Aging of the volunteersis an issue the department is facing. The
current bylaws require a volunteer be 21 years of age. It may need to be lowered to 18
years of age to get younger bodies on thefireline.

Almost al of the firefighterslivein the city of Beach. Onelivesin Golvaandisa
member of both the Beach and Golvafire departments. While they live in Beach, many
have jobs that take them out of town during the day. This at times means a small turn out
for afirecall. If 14 to 15 volunteers respond it is an adequate number. Usually the
department has the best response at night.

While the department has adequate volunteers now, the lack of people makes recruitment
difficult. Some tools to recruit and retain volunteersinclude tax breaks, state funded
retirement for volunteers, and support for employers and self-employed. The department
has a fund where money was invested and interest is paid out to retirees.

Funding

The rural fire protection district levies taxes at the maximum allowed without a vote.
Currently the annual tax revenue is about $10,000 and that covers basic expenses,
liability insurance and fuel. However, with escalating fuel costs funds generated may not
cover expenses. The city alocates another $15,000. The city owns the building and pays
utilities.

The limited funding does not alow any money to be set aside for an equipment
replacement fund. The last two trucks were purchased with grants from FEMA, ND oil
impact funds, and community fundraisers.

Currently Beach has an insurance rating of Class 6 because of its water supply and
training tower. In comparison Golva has arating of Class 9 because of lack of water.
Maintaining Beach’ sinsurance rating of Class 6 isimportant as it keeps property owners
taxes lower. If the city loses firefighters, house insurance premiums would go up.

Training

The Beach Fire Department has a strong training program and requires all volunteersto
pass an in-house test. The squad keeps safety as its number one priority.

The department meets each month and also holds a monthly training session. It is hard to

mandate too much time for training as people are not compensated for training time, it
takes time away from family and people are working more. Preferably, all firefighters
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should be trained as first responders, but time constraints limit the number trained. First
responders require 50 hours of training.

All volunteers are required to qualify as Firefighter 1 within the first year to remain a
member. They also are trained in Firefighter 2.

National training has changed from Firefighter 1 and 2 to Essential Program to be
nationally certified. Beach does in-house training for basic training to ensure that all have
Firefighter 1 and 2 status. The goal is to keep basic training intact and to teach all
volunteers Beach'’s standard operating procedures. Sentinel Butte and Golva volunteers
also go through Beach’ s training.

Rescue

Beach is also a state-certified rescue squad and has a member who is a certified
instructor. Beach makes available its training to other department in the region.

It is valuable to have someone able to initially size up a situation prior to trying to
extricate someone.

Dispatch

Dispatch is through state radio. The squad would prefer to have alocal dispatcher who is
familiar with this area and local operating procedures.

Number of Fire Calls

2006 — 80; 2007 —41. Most calls are for prairie fires or motor vehicle situations —
accidents and fires. Structure fires constitute the least number of calls. More than 90
percent of the calls are rural. In the past year other calls were for rescue, hazardous
materials, good intention, tornados, false alarms, requests for sheriff assistance, locating
lost children, runaways from Home on the Range. If manpower is needed in the area, the
fire department is called.

Equipment

The department’ s equipment isin fairly good condition. The department has a new city
pumper and anew rural grass unit.

A future need with the increased ail activity in the county is a compressed air foam
system. The department has foam for structure and grass fires, but not for atank or ail
well fire. The unit is atwo-axel car trailer with self contained system that costs $60,000.
The department does not have an adequate facility to house the unit at thistime.
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Facility

The department has vehicles located in two facilities in Beach; oneis on the north side
and oneis adjoining city hall. The best case scenario for the department would be to
move into one facility that would house 12 units with six doors. It would be more
efficient. Initially two fire halls were built in response to the train tracks that intersect the
town. The train is not as much of an issue now as there are four train crossing within two
miles.

Thereisacity equipment reserve fund. The $15,000 budget never |eaves anything left
over to go into the reserve fund.

Needs: Replace turnout gear over next 5 years. $1,400 minimum.
Replace 12 air packs. $45,000

Communication

The department has conducted fund raiding events to raise enough money to buy new
radios. Money is available for analog technology; however, more is needed for digital
radios. A grant is being sought to assist in upgrading to digital radios.

Maps

Maps arein trucks. Ninety-five percent of the firefighters know how to get to most places
in the district. Seldom is a person by himself. Maps are used more when responding to
mutual aid calls.

Water Source

The city has a Southwest Water tank with 670,000 plus gallons of water capacity. This
hel ps during the summer and prime firefighting months. The tank is emptied in the
winter. In the event of an emergency the city foreman can call and ask SW Water to turn
up the pressure. The city also has water wells that can be turned on. Businesses also have
trucks with water tanksin town. The county has a tanker truck and mutual aid is used to
cal in tankers from Golva and Sentinel Butte.

Projects

= New fire hall

= Compressed air foam unit to fight oil industry fires. Would seek grants from oil
impact and oil companies

= Replace turnout gear —immediate 2 coats

= Long-term —replace trucks

= Communication devises— either analog or digital radios

= Ongoing training
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= Ongoing upgrading of everything — hoses, air packs, pagers (unable to get parts
any more)

= Ongoing recruitment — not to point of panic, but may need to change minimum
ageto 18

= ldentify way to have more consistent funding
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Community Ambulance Service, Inc., Beach, N.D.
Self-Assessment, May 5, 2008

Community Ambulance Service, Inc., Beach, N.D., started in 1975. It is a nonprofit
organization, with a 501(c)( 3) tax exempt status, that provides emergency medical
transportation service.

Service Area

The Community Ambulance Service provides advanced and basic life support to al of
Golden Valley County, Billings County west of the Little Missouri River, and southwest
McKenzie County. It also has mutual aid agreements with Wibaux County, Mont., and
Billings County. The service areais alarge areawith mostly of rural roads. The “golden
hour” is often used to get to the scene of an accident and back to Beach and then thereis
another hour to transport to a hospital.

The Service transfers al trauma calls to the Dickinson hospital with an intercept with the
Dickinson Ambulance Service. Other calls may be transferred to a patient’ s preference.
The paramedic makes the call. Transfers have been to Glendive, Baker and Sydney,
Mont., and Williston and Hettinger.

Board

The ambulance service is operated by a nine-member board that meets monthly. All
members of the Community Ambulance Service meet for the annual meeting. Board
members are el ected by sgquad members.

Board membersinclude: President Roy Klym, Vice President Karen Wojahn, Secretary
Elaine Baker, Treasurer Paul Lautenschlager, Squad Leader Kitty Knapkewicz, Dick
Goodijohn of Golva, Wanda Olson of Sentinel Butte, Allan Muckle and Lee Weinreis.
Volunteers

The sguad is adequately staffed with 34 volunteers ranging in age from 19-20 to mid-50s.
The bylaws require volunteers be at least 18 years of age. Eleven of the volunteerslivein

Golva; two in Sentinel Butte, and the remainder in Beach.

The squad has one EMT Paramedic, two EMT Intermediate, six EMT Basic, with an
additional fivein training for EMT Basic, and 20 squad members are first responders.

The squad has one full-time paramedic who ison-call 24 hours aday for 25 days and off
five days. EMTs provide coverage when the paramedic is off and when sheison an
ambulance run. The Service would like to hire a second paramedic.

The ambulance, fire department and sheriff’ s department have a good rel ationship.
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Training

Training is held monthly with about 75 percent of the 34 volunteers attending. The
paramedic is the training officer. A number of the volunteers are nationally registered, a
requirement to respond to calls across state lines into Montana.

Initial EMT training is 360 hours. National requirements may double the required number
of hours. Continuing education hours are required each year. Volunteers obtain this
training at monthly training meetings and by attending weekend EM S conferences across
the state.

In addition the ambul ance service and fire department work closely to provide one or two
training scenarios each year, such as preparing for an elevator emergency, airplane
extraction at the airport, or oil well call.

The amount of time for training, on-call and responding to calls takes great commitment
from the volunteers. The amount of time required is a challenge in recruiting new
volunteers, whether for people who own their own business or employers who don’t feel
they can allow employees the adequate amount of time to respond to work-time calls.

Retention is good. Sometimes the squad will lose volunteers after responding to a
particularly bad call or acall where a close relation or friend was in a bad accident.

Incentives may help in retention of volunteers. Allowing tax credits for employers who
allow employees to serve on volunteer squads could also be atool.

Number of Calls

The Service responds to an average of 15 calls per month.

Typesof Calls

The types of callsfall into three major categories:
1. Transfersfrom Golden Valley Manor to hospital for falls, strokes, broken hips,
2. (Iilco.tor vehicle accidents from Interstate 94, N.D. Hwy 16 and rural roads.
3. Medical emergencies in the community: diabetes, overdoses, cardiac, high blood

pressure, respiratory, accidents.
Equipment
The Service has three adequately equipped ambulances. Two are located in Beach and

onein Golva. The two newest ambulances are two and four years old. The oldest
ambulance isin Golva and is slated to be replaced.
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The Service needs new defibrillators and a stair chair.
Facility
The ambulance garage and training room is adequate.
Funding
The Serviceis funded with 5 mills from the county, the maximum allowed for an
ambulance service. The money generated by the 5 mills pays for the salary of the full-
time paramedic.
Additional revenue is generated by fees for services provided, donations and grants. The
funding is adequate.
SWOT (Strengths, Weaknesses, Opportunities, Threats) Analysis
Strengths
= Good crew numbers

= Good paramedic
= Good equipment

= Goodrigs
= Good board that makes good decisions
= Good facility

= Good training

= Good cooperation between fire department, sheriff’s department and ambulance
= Great community support

= Adequate funding

= Mutual aide agreements with Billings County, Wibaux County, and Dickinson

W eaknesses
= People pulling shifts
= Need more staff — both volunteers and a second paid paramedic
= Rural area—roads and distance that must be traveled
= Aging population
= Limited amount of patients that can be transported with only three ambulances in
community

Opportunities
= Grants
= Contract with Wibaux County for Beach Service to provide intercept
= A second paramedic would allow the Beach Service to be more responsive to
callsthat require a paramedic to be called out of county.
= A fourth ambulance. The size of the crew could run a fourth ambulance in the
service area
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= Involving Glendive squad in responding to major emergencies in Beach service
areamore. It would be 40 miles to Glendive, vs. 60 milesto Dickinson and the
response time would be faster

Threats

= Not enough peopleto run service we have

= Losing the one paramedic we have

= Increasing training hours for licensing

= Some national discussion about dropping first responders. First responders are
critical to many rural ambulance services

Projects

Priority

High - Ongoing

High - next 12 months
High - next 12 months
High - next 12 months

1to 3years
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2008 Beach-

Survey Results

Community’s Top Assets

People

Safe Community
Medical clinic
Businesses
School

Location

* & & o o o

Community’s Top Opportunities

School and youth
Businesses

Jobs and Entrepreneurship
Hunting

Location

Tourism

* & & o oo o

Community’s Top Issues

+ Out migration
+ Lack of jobs
+ Lack of housing

Businesses or Services would like in town

+ Another grocery store
Organic foods, local meats, local organic vegetables
Recreation facility
Restaurants, supper club
Car, truck wash
Recreation classes

* & & o

2008 Beach Strategic Plan

Area

Does a spirit of mutual assistance
and cooperation exist?
Yes 55%

Are you currently serving on
a community board?
Yes 30 %

Are you willing to serve in
government?
Yes 29 %

Do you attend community events?
Yes 83%

Do you attend public meetings?
Yes 50%

Would you use a recreation facility
in Beach?
Yes 76%

Are you willing to recycle if additional
recycling options were available ?
Yes 87%

Would you use a paved path
for recreation (walking, biking,
skating, skateboards)?
Yes 74%

Would you buy locally grown organic
produce through a Community Sup-
ported Agriculture Association?
Yes 70%

Would you buy from a community
winter greenhouse?
Yes 66%




Profile of Survey Respondents

Surveys were mailed to households with the following ZIP codes:

Beach 663
Golva 106
Sentinel Butte 130

Overall Return Rate 9%

A total of 84 surveys were returned. The return rate from each community is:

Beach 11%
Golva 5%
Sentinel Butte 3%
Place of Residence Years in Beach Age of Respondents
City 75% 1t05 15-19 0%
0,
Rural Non-Farm 16% years L% 20-24 0%
Rural Farm/Ranch 9% 6 1o 10 25.34 11%
ears %
y 35-44 14%
110 20 n 45-54 13%
Occupations 0
P years 55-64 30%
Retired 34% 20-plus o0 65-74 13%
2 0 0
Self-employed 26% years 75+ 18%
Professional 17%
Farm/Ranch 13%
Government 12%
Education 8% Household Size Distance Drive to Work
Healthcare 8% 1 19% 0to5 68%
Retall 8% miles
2 46% 6 to 30
0,
3 11% miles 20%
Survey data gathered and compiled by 4 7% 31 to 50 7%
Roosevelt-Custer Regional Council, . 8% miles
Dickinson, ND, 701-483-1241 51 or more 0
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2008 Beach-Area Community Survey Results - Sorted Total Satisfied

\S/Z;iiﬁed Satisfied :;:iaslified Unsatisfied \Ljﬁ;yatisfied IJilsaelltisfied Not Sure z::ﬂicable
Pharmarcy 68 28 96 1 1 2 1 0
Golden Valley Public Library 38 56 94 0 3 3 1 1
Ambulance service 66 24 90 1 3 4 1 4
Fire protection 63 27 90 1 3 4 4 1
Clinic 54 35 89 7 1 8 1 1
Law enforcement 49 39 88 4 3 7 3 1
Major highways serving the community 27 61 88 7 0 7 3 3
Flowers and plantings 21 66 87 7 1 8 3 1
Telephone service 31 55 86 3 3 6 4 4
Veterinary services 51 34 85 1 3 4 3 8
Quality of bank services & financing 31 54 85 7 4 11 1 3
Water and sewer service 21 63 84 1 1 2 4 8
City trash collection 45 38 83 0 1 1 4 11
Alternative medicine - massage, chiropractic 51 31 82 0 3 3 7 8
Level of safety in community 37 45 82 0 3 3 10 6
Tourism Information Center 42 39 81 4 1 5 7 6
Bijou Show House 28 52 80 8 1 9 6 4
Golden Valley Manor 51 28 79 1 1 2 8 10
Water quality 27 49 76 10 1 11 8 4
Cardboard recycling 38 35 73 6 1 7 11 8
Swimming pool 21 51 72 7 1 8 14 6
Trees and shrubs 13 58 71 13 3 16 10 4
Hunting recreation: elk, deer, antelope, 71
pheasant, birds, etc. 30 41 1 0 13 15
Beach elementary education 25 44 69 3 0 3 14 14
Med Center One and St. Alexius Hospital in Bismarck 41 28 69 1 0 1 15 14
Restaurants 6 61 67 18 4 22 10 1
Beach high school education 21 44 65 4 0 4 14 17
Computer Lab at Learning Center 23 41 64 4 3 7 20 10
Curb and gutter 3 61 64 18 0 18 11 7
Storm drainage 6 58 64 1 6 7 20 10
Cable TV service 20 44 64 7 7 14 8 14
Golden Valley/Billings Counties 62 7
Council on Aging transportation 27 35 4 3 15 15
Health services provided by county nurse 20 42 62 4 3 7 18 13
City parking 6 56 62 11 1 12 17 8
Internet service 25 37 62 3 1 4 17 17
Cleanliness of the community 13 48 61 23 6 29 11 0
Local streets and roads 7 51 58 23 4 27 14 1
Level of local taxes 11 46 57 13 6 19 15 8
St. Joseph's Hospital and Health Center in Dickinson 15 41 56 18 6 24 15 4
Image of business district street lights 7 49 56 21 3 24 14 6
Public access to recreation areas 7 49 56 10 3 13 15 15
Media coverage 14 42 56 15 7 22 11 10
Community image 7 48 55 18 6 24 18 3
Golden Valley County fairgrounds arena 10 45 55 8 10 18 21 6
Fishing and boating 7 44 51 6 3 9 24 17
Postal service 18 32 50 17 7 24 20 6
Sidewalks 4 45 49 23 3 26 18 7
Dickinson State University 15 32 47 3 1 4 28 20
Senior citizen activities 8 37 45 7 3 10 25 20
Retail shopping 4 41 45 32 6 38 13 4
Golf course 6 38 44 8 6 14 25 17
Cell phone service 13 27 40 24 21 45 8 7
Glendive Medical Center in Glendive 14 25 39 6 3 9 31 21
Home on the Range arena 8 31 39 7 1 8 35 17
Senior housing 8 30 38 17 3 20 28 14
Water recreation 6 32 38 15 4 19 25 17
Summer youth recreation programs 6 31 37 17 1 18 24 18
City zoning 1 35 36 11 3 14 35 14
Home health 8 21 29 6 3 9 38 24
Camping facilities 4 25 29 14 3 17 34 20
Tennis court 4 24 28 15 4 19 30 23
After-school program 7 20 27 6 3 9 32 32
Housing availability and cost 6 21 27 24 8 32 24 17
City planning 1 24 25 17 6 23 41 11
Availability of adult continuing education 6 18 24 30 8 38 28 10
Youth activities 4 20 24 24 10 34 25 17
Music 8 15 23 20 3 23 31 23
Day care services 8 15 23 7 1 8 31 37
Availability of jobs for youth 4 18 22 38 6 44 25 8
Availability of quality jobs 6 14 20 52 10 62 14 4
Drama 4 15 19 15 3 18 39 23
Recreation programs 1 17 18 32 6 38 31 13
Apartment availability and cost 7 10 17 30 10 40 32 11
Visual arts 6 7 13 15 1 16 46 24
Dance 3 6 9 20 7 27 39 25
Job skills training 4 4 8 20 8 28 48 15
Total 19 36 55 12 4 16 18 11
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Sorted Very Satisfied

2008 Beach-Area Community Survey Results

Very - Total - |Very Total Nov
Satisfied Satisfied Satisified Unsatisfied Unsatisfied Unsatisfied Not Sure Applicable
Pharmarcy 68 28 96 1 1 2 1 0
Ambulance service 66 24 90 1 3 4 1 4
Fire protection 63 27 90 1 3 4 4 1
Clinic 54 35 89 7 1 8 1 1
Golden Valley Manor 51 28 79 1 1 2 8 10
Alternative medicine - massage, chiropractic 51 31 82 0 3 3 7 8
Sorted Total Unsatisfied
- Very Total Very - Total Nov
Unsatisfied Unsatisfied [Unsatisfied [Satisfied Satisfied Satisified Not Sure Applicable
Availability of quality jobs 52 10 62 6 14 20 14 4
Cell phone service 24 21 45 13 27 40 8 7
Availability of jobs for youth 38 6 44 4 18 22 25 8
Apartment availability and cost 30 10 40 7 10 17 32 11
Sorted Very Unsatisfied
- Very Total Very e Total Nov
Unsatisfied Unsatisfied [Unsatisfied |Satisfied Satisfied Satisified Not Sure Applicable
Cell phone service 24 21 45 13 27 40 8 7
Availability of quality jobs 52 10 62 6 14 20 14 4
Apartment availability and cost 30 10 40 7 10 17 32 11
Youth activities 24 10 34 4 20 24 25 17
Golden Valley County fairgrounds arena 8 10 18 10 45 55 21 6
Sorted Not Sure
Not Very - Total - Very Total
NotSure ) iicable |satisfied  [S20S18d [saiisiied |UNSAUSed | ncatisfied  |Unsatisfied
Job skills training 48 15 4 4 8 20 8 28
Visual arts 46 24 6 7 13 15 1 16
City planning 41 11 1 24 25 17 6 23
Drama 39 23 4 15 19 15 3 18
Dance 39 25 3 6 9 20 7 27
Home health 38 24 8 21 29 6 3 9
City zoning 35 14 1 35 36 11 3 14
Home on the Range arena 35 17 8 31 39 7 1 8
Camping facilities 34 20 4 25 29 14 3 17
Sorted Not Applicable
Not Very - Total - Very Total
Applicable |satisfied  |>2USM€d  |saisifieq  |UNSaUsfed catisfied |Unsatisfied [N SU€
Day care services 37 8 15 23 7 1 8 31
After-school program 32 7 20 27 6 3 9 32
Dance 25 3 6 9 20 7 27 39
Visual arts 24 6 7 13 15 1 16 46
Home health 24 8 21 29 6 3 9 38
Drama 23 4 15 19 15 3 18 39
Music 23 8 15 23 20 3 23 31
Tennis court 23 4 24 28 15 4 19 30
Glendive Medical Center in Glendive 21 14 25 39 6 3 9 31
Dickinson State University 20 15 32 47 3 1 4 28
Senior citizen activities 20 8 37 45 7 3 10 25
Camping facilities 20 4 25 29 14 3 17 34
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2008 Community Survey Results
Individuals Interested in Serving on Community Boards

First Last Address City State [Zip Phone Organization

Robert Brown PO Box 0983 Beach ND 58621|872-1515 [American Legion

Emanuel Culman PO Box 982 Beach ND 58621|872-2667 |Beach Area Community Foundation
Carol J. Weyer PO Box 34 Beach ND 58621|872-3839 [Beach Area Community Foundation
Cheryl Planert PO Box 982 Beach ND 58621|872-2667 [Beach City Council

Christine Lautenschlager [PO Box 424 Beach ND 58621|872-1030 [Beach City Council

Mando Muruato 904 1st Ave. NW |Beach ND 58621|872-4110 |Beach Fire Dept

Marty Campbell Beach ND 58621 Beach Park Board

Christine Lautenschlager |PO Box 424 Beach ND 58621|872-1030 [Beach Park Board

Rev. Paul Peterson PO Box 25 Beach ND 58621|872-4302 [Beach Park Board

Susan Davidson PO Box 1811 Beach ND 58621|872-3983 [Beach Park Board

Marlene Muruato 904 1st Ave. N\W  |Beach ND 58621[872-4110 |Beach School Board

Cheryl Ueckert 3860 Ueckert Rd. |Sentinel BYND 58654|872-3962 [Beach School Board

Emanuel Culman PO Box 982 Beach ND 58621|872-2667 [Beach-Area Chamber of Commerce
Jacob Holkup PO Box 482 Beach ND 58621|872-7520 [Beach-Area Chamber of Commerce
Gary & Mary  [VanVleet 8100 5th Ave. NW |Beach ND 58621|872-2158 [Centennial Committee

Cheryl Ueckert 3860 Ueckert Rd. |Sentinel BYND 58654|872-3962 [Centennial Committee

Sharon Dietz 351 So. Central Beach ND 58621|872-4648 [Centennial Committee

Emanuel Culman PO Box 982 Beach ND 58621[872-2667 |Centennial Committee

Carol J. Weyer PO Box 34 Beach ND 58621|872-3839 [Centennial Committee

Sheri Leistikow PO Box 502 Beach ND 58621|872-5750 [Centennial Committee

Rev. Paul Peterson PO Box 25 Beach ND 58621|872-4302 [Centennial Committee

Marlene Muruato 904 1st Ave. NW |Beach ND 58621|872-4110 |Garden Club

Pat Guerrero 595 Zook Ave. NW |Beach ND 58621|872-3986 |Garden Club

Kriss Enzi 369 1st SW Beach ND 58621|872-2809 |Garden Club

Cheryl Planert PO Box 982 Beach ND 58621|872-2667 |Garden Club

Matt Gordon PO Box 142 Beach ND 58621 Garden Club

Christine Lautenschlager [PO Box 424 Beach ND 58621{872-1030 |Garden Club

Cheryl Ueckert 3860 Ueckert Rd. |Sentinel BYND 58654|872-3962 [Golden Valley Co. Fair Board
Emanuel Culman PO Box 982 Beach ND 58621|872-2667 |Golden Valley Co. Fair Board

Kriss Enzi 369 1st SW Beach ND 58621|872-2809 [Golden Valley Co. Historical Society
Sharon Dietz 351 So. Central Beach ND 58621|872-4648 [Golden Valley Co. Historical Society
Carol J. Weyer PO Box 34 Beach ND 58621|872-3839 [Golden Valley Co. Historical Society
Matt Gordon PO Box 142 Beach ND 58621 Golden Valley Co. Historical Society
Gary & Mary VanVleet 8100 5th Ave. NW |Beach ND 58621|872-2158 [Golden Valley Co. Historical Society
Gary & Mary  [VanVleet 8100 5th Ave. NW |Beach ND 58621|872-2158 [Golden Valley Co. Park Board

Joe Kreitinger PO Box 125 Beach ND 58621)|872-3432 [Golden Valley Co. Park Board

Rev. Paul Peterson PO Box 25 Beach ND 58621|872-4302 [Golden Valley Co. Park Board

Cory McCaskey PO Box 172 Beach ND 58621]290-9006 [Golden Valley Co. Park Board

Kriss Enzi 369 1st SW Beach ND 58621|872-2809 [Prairie West Development Foundation
Pat Guerrero 595 Zook Ave. NW |Beach ND 58621|872-3986 [Senior Citizens

Kriss Enzi 369 1st SW Beach ND 58621|872-2809 [Senior Citizens

Carol J. Weyer PO Box 34 Beach ND 58621]872-3839 [Spirit of the West

Cheryl Ueckert 3860 Ueckert Rd. |Sentinel ByND 58654[872-3962 |Stateline Ministerial Assoc.
Emanuel Culman PO Box 982 Beach ND 58621[872-2667 |Stateline Ministerial Assoc.

Sheri Leistikow PO Box 502 Beach ND 58621|872-5750 [Stateline Ministerial Assoc.
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Beach School Survey Results

March 2008

Grades 7 through 12

* & & 6 o oo o

* & o o

Community’s Top Assets

Entertainment—show hall, pool, golf course,

Spirit of the West, Hunting

Businesses

Restaurants

Education and Beach School and Sports

Safety, emergency services and law enforcement

Home on the Range

Health services, clinic and pharmacy

Other: Supporting community
Availability of quality jobs
Tourist Information Center

Nice people
Recycling

Community’s Top Opportunities

Entertainment—Places and activities, Spirit of the West,
Pumpkin Fest, Bike to Beach, Hunting

Jobs and businesses with jobs

School and sports

Nothing, unsure, need more jobs

Housing is cheap and Beach is a good place to have a home

Community’s Top Issues

Outmigration and lack of people

Need more entertainment, activities and something to do

Crime, drugs & alcohol, more law enforcement, and too strict law
enforcement

Need jobs

There is nothing to do

Cell phone service

Things to Increase Youth Activities

Have students on committees and help them to plan more
activities for youth. Ask the youth what they want

Allow students to be on the park committee

We need a hang out spot

Something to do besides drinking

2008 Beach Strategic Plan

Businesses/Services
Would Like in Town

More restaurants & fast food
More retail

Unsure/no answer

Paintball course

Bowling

Farm/outdoor sports store
Recreation center

Mini golf course

CD games/video/music shop

*® & & 6 O o o o o

Does a spirit of mutual assistance
and cooperation exist?
Students Yes 69%

Do you attend community events?
Students Yes 75%

Do you attend public meetings?
Students Yes 2%
Would you like a multi-use
building for a community and
recreation center for activities,
fitness classes, wedding
receptions, youth activities, etc?
Students Yes 93%

Would you like to experience

living somewhere else than Beach’
Students Yes 81%

No 19%
If yes, would you ever consider
moving back to live and work
in Beach?
Students Yes 45%
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Type of youth activities students would like to see in Beach

Bowling 70% Fitness classes 38%

Indoor basketball 51% Indoor swimming pool 62%

Miniature golf course 56% Paved path for rollerblading, |53%
bikes, etc.

Frisbee golf course 20% Roller skating rink 42%

Paintball course 7% Ice skating rink 39%

Dance instructor and lessons 22% Waterslides, rec center with Wii, better golf greens,

Dances 52% Skate park, arcade, go-kart & motocross track,
Public weight lifting room, sports camps, fishing

PI’Ofi | e Of Su v ey Place of Residence - Students
Respondents Beach 560
Golva 6%
Survey Data Sentinel Butte 2%
A total of 106 students in grades Medora 204
7 through 12 completed the survey.
Rural Non-Farm 9%
Rural Farm/Ranch  21%
Grade of
Respondents
7 16% Household Size
8 12% Students Years in Beach
9  15% 2 5% Students
10 23% 3 19%
0to5 15%
4 28%
11 21% 5 990 years
0
12 80/0 o+ 21% 61to 10 11%
Unknown 5% years
Survey data gathered and compiled by 11+ 75%
Roosevelt-Custer Regional Council, years
Dickinson, ND, 701-483-1241

2008 Beach Strategic Plan




Beach Youth Survey - Sorted Total Satisfied

Se:{izrf?/ed Satisfied S;?st:il |ed Unsatisfied Unsva?irsyfied Un;-e?ttigied App'}li(?;ble Not Sure -Il\-l?Jtta,lAgp())IEcilljarlg

Beach high school education 18 67 85 4 3 7 0 8 8
Pharmacy 41 41 82 0 2 2 0 15 15
Clinic 38 43 81 6 2 8 0 12 12
Fire protection 33 48 81 2 0 2 5 13 18
Bijou Show House 15 60 75 3 1 4 1 20 21
Level of safety in community 21 52 73 7 5 12 0 15 15
Alternative medicine - massage, chiropractic 34 38 72 2 0 2 6 21 27
Ambulance service 30 42 72 3 1 4 8 16 24
Veterinary services 24 46 70 3 3 6 8 16 24
Hunting rec_reauon. elk, deer, antelope, o8 39 67 6 3 9 14 10 24
pheasant, birds, etc.

Swimming pool 16 50 66 8 6 14 3 17 20
Trees and shrubs 17 45 62 9 1 10 3 25 28
Cleanliness of the community 11 50 61 8 2 10 1 29 30
Golden Valley Public Library 13 47 60 4 0 4 3 33 36
Flowers and plantings 19 41 60 6 1 7 1 32 33
Beach elementary education 11 46 57 1 2 3 26 14 40
City trash collection 12 45 57 9 1 10 4 30 34
Cardboard recycling 14 42 56 4 1 5 4 35 39
Law enforcement 16 38 54 13 9 22 4 19 23
Tourism Information Center 17 37 54 6 1 7 5 35 40
Internet service 13 37 50 16 12 28 3 19 22
Restaurants 3 45 48 18 3 21 0 31 31
Fishing and boating 18 30 48 13 6 19 8 25 33
Local streets and roads 8 38 46 28 8 36 1 18 19
Computer Lab at Learning Center 14 30 44 3 0 3 11 42 53
Golden Valley County fairgrounds arena 10 34 44 21 7 28 1 28 29
After-school program 10 33 43 7 4 11 13 34 47
Golf course 10 32 42 16 6 22 7 30 37
Youth activities 12 28 40 21 9 30 3 28 31
Community cultural act|V|te_s 7 31 38 13 11 24 3 37 40
(art, concerts, theater, music, etc)

Public access to recreation areas 8 29 37 15 7 22 1 40 41
Food pantry 11 25 36 6 1 7 15 42 57
Water recreation 7 28 35 25 9 34 3 29 32
Availability of quality jobs 3 31 34 22 9 31 5 31 36
Availability of jobs for youth 2 32 34 30 11 41 3 23 26
Summer youth recreation programs 10 23 33 16 9 25 10 33 43
Dual credit 6 25 31 7 2 9 35 26 61
Trap shooting 11 17 28 7 5 12 24 37 61
Retail shopping 5 22 27 35 11 46 1 27 28
Birdwatching 8 13 21 8 6 14 29 37 66
Cell phone service 3 18 21 28 32 60 4 15 19
Tennis court 2 18 20 26 16 42 11 27 38
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Beach Youth Survey - Sorted Total Satisfied

Total Not
S;:i‘:‘?,ed Satisfied S;?;f&illad Unsatisfied Unsva(:irsyfied Un;r;i)tti::ied App':g;ble Not Sure Sl\luc:te
Applicable
Beach high school education 18 67 85 4 3 7 0 8 8
Pharmacy 41 41 82 0 2 2 0 15 15
Clinic 38 43 81 6 2 8 0 12 12
Fire protection 33 48 81 2 0 2 5 13 18
Bijou Show House 15 60 75 3 1 4 1 20 21
Level of safety in community 21 52 73 7 5 12 0 15 15
Alternative medicine - massage, chiropractic 34 38 72 2 0 2 6 21 27
Ambulance service 30 42 72 3 1 4 8 16 24
Veterinary services 24 46 70 3 3 6 8 16 24
Hunting rec.reat|on. elk, deer, antelope, 28 39 67 6 3 9 14 10 24
pheasant, birds, etc.
Swimming pool 16 50 66 8 6 14 3 17 20
Trees and shrubs 17 45 62 9 1 10 3 25 28
Cleanliness of the community 11 50 61 8 2 10 1 29 30
Golden Valley Public Library 13 47 60 4 0 4 3 33 36
Flowers and plantings 19 41 60 6 1 7 1 32 33
Beach elementary education 11 46 57 1 2 3 26 14 40
City trash collection 12 45 57 9 1 10 4 30 34
Cardboard recycling 14 42 56 4 1 5 4 35 39
Law enforcement 16 38 54 13 9 22 4 19 23
Tourism Information Center 17 37 54 6 1 7 5 35 40
Internet service 13 37 50 16 12 28 3 19 22
Beach Youth Survey - Sorted Very Satisfied
Total Not
Se:t/izrf)iled Satisfied s;(i)stzlzd Unsatisfied Unsva(:irsyfied Un;ra(l)tti::ied App':g;ble Not Sure SNU(;?
Applicable
Pharmacy 41 41 82 0 2 2 0 15 15
Clinic 38 43 81 6 2 8 0 12 12
Alternative medicine - massage, chiropractic 34 38 72 2 0 2 6 21 27
Fire protection 33 48 81 2 0 2 5 13 18
Ambulance service 30 42 72 3 1 4 8 16 24
Hunting rec.reat|on. elk, deer, antelope, 28 39 67 6 3 9 14 10 24
pheasant, birds, etc.
Beach Youth Survey - Sorted Total Unsatisfied
Total Not
S;:i‘:‘?,ed Satisfied Sz;rt(i)st:lzd Unsatisfied Unsva(:irsyfied Unstgti:lﬁed App':g;ble Not Sure Sl\luc:te
Applicable
Cell phone service 3 18 21 28 32 60 4 15 19
Retail shopping 5 22 27 35 11 46 1 27 28
Tennis court 2 18 20 26 16 42 11 27 38
Availability of jobs for youth 2 32 34 30 11 41 3 23 26
Local streets and roads 8 38 46 28 8 36 1 18 19
Water recreation 7 28 35 25 9 34 3 29 32
Availability of quality jobs 3 31 34 22 9 31 5 31 36
Youth activities 12 28 40 21 9 30 3 28 31
Golden Valley County fairgrounds arena 10 34 44 21 7 28 1 28 29
Internet service 13 37 50 16 12 28 3 19 22
Summer youth recreation programs 10 23 33 16 9 25 10 33 43
Beach Youth Survey - Sorted Total Very Unsatisfied
Total Not
S;:i‘:‘?,ed Satisfied Sz;rt(i)st:lzd Unsatisfied Uns\sirsyfied Un;ra(l)tti::ied App':g;ble Not Sure SNU(;?
Applicable
Cell phone service 3 18 21 28 32 60 4 15 19
Tennis court 2 18 20 26 16 42 11 27 38
Internet service 13 37 50 16 12 28 3 19 22
Retail shopping 5 22 27 35 11 46 1 27 28
Community cultural act|V|te§ 7 2 38 13 11 24 3 37 40
(art, concerts, theater, music, etc)
Availability of jobs for youth 2 32 34 30 11 41 3 23 26
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Beach Youth Survey - Sorted Not Sure

Total Not
S;:i:‘?,ed Satisfied Sz;rt(i)st:lzd Unsatisfied Unsva(:irsyfied Un;r;i)tti::ied App':g;ble Nt TG Sl\luc:te
Applicable
Computer Lab at Learning Center 14 30 44 3 0 3 11 42 53
Food pantry 11 25 36 6 1 7 15 42 57
Public access to recreation areas 8 29 37 15 7 22 1 40 41
Community cultural act|V|t§s 7 2 38 13 11 24 3 37 40
(art, concerts, theater, music, etc)
Birdwatching 8 13 21 8 6 14 29 37 66
Trap shooting 11 17 28 7 5 12 24 37 61
Cardboard recycling 14 42 56 4 1 5 4 35 39
Tourism Information Center 17 37 54 6 1 7 5 35 40
After-school program 10 33 43 7 4 11 13 34 47
Golden Valley Public Library 13 47 60 4 0 4 3 33 36
Summer youth recreation programs 10 23 33 16 9 25 10 33 43
Beach Youth Survey - Sorted Not Applicable
Total Not
S;:i:‘?,ed Satisfied Sz;rt(i)st:lzd Unsatisfied Unsva(:irsyfied Un;r;i)tti::ied App';‘i(:;ble Not Sure Sl\luc:te
Applicable
Dual credit 6 25 31 7 2 9 35 26 61
Birdwatching 8 13 21 8 6 14 29 37 66
Beach elementary education 11 46 57 1 2 3 26 14 40
Trap shooting 11 17 28 7 5 12 24 37 61
Beach Youth Survey - Sorted Total Not Sure and Not Applicable
Total Not
Sa\\{iesrfiyed Satisfied S;—t?st:led Unsatisfied Unsv;ir:ﬁed UnsT;tigied App'}‘igtable Not Sure s’\:gte
Applicable
Birdwatching 8 13 21 8 6 14 29 37 66
Dual credit 6 25 31 7 2 9 35 26 61
Trap shooting 11 17 28 7 5 12 24 37 61
Food pantry 11 25 36 6 1 7 15 42 57
Computer Lab at Learning Center 14 30 44 3 0 3 11 42 53
After-school program 10 33 43 7 4 11 13 34 47
Summer youth recreation programs 10 23 33 16 9 25 10 33 43
Public access to recreation areas 8 29 37 15 7 22 1 40 41
Beach elementary education 11 46 57 1 2 3 26 14 40
Tourism Information Center 17 37 54 6 1 7 5 35 40
Community cultural acthltgs 7 2 38 13 11 24 3 37 40
(art, concerts, theater, music, etc)
Cardboard recycling 14 42 56 4 1 5 4 35 39
Tennis court 2 18 20 26 16 42 11 27 38
Golf course 10 32 42 16 6 22 7 30 37
Availability of quality jobs 3 31 34 22 9 31 5 31 36
Golden Valley Public Library 13 47 60 4 0 4 3 33 36
City trash collection 12 45 57 9 1 10 4 30 34
Fishing and boating 18 30 48 13 6 19 8 25 33
Flowers and plantings 19 41 60 6 1 7 1 32 33
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Beach-County-Region-State Census Data Comparisons

Appendix 8

Table 1
Comparison of Population Changes for City, County, State

Place 1990 2000 1990-2000 1990-2000

Census Census Numerical Percent

Difference Difference

Beach 1,205 1,116 -89 -7.4
Golden Valley 2,108 1,924 -184 -0.9%
County
North Dakota 638,800 642,200 3,400 0.5%

Sources: The Population Bulletin, Vol. 17 No. 4, April 2001 / U.S. Census Bureau

Table 2
Region VIl & North Dakota Median Age
Place Year 2000
City of Beach 43.2
Adams County 45.6
Billings County 41.9
Bowman County 43.0
Dunn County 40.9
Golden Valley County 41.2
Hettinger County 46.2
Slope County 42.5
Stark County 36.9
Region VI 40.3
North Dakota 36.2

Source: US Census Bureau

Estimated Golden Valley County Population 2006 is 1,691 (2000-2006 loss of 417)
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Appendix 8

Beach-County-Region-State Census Data Comparisons

Table 3
2000 Region VIII General Housing
Number of Houses |Percent of Houses Occupied
Owner Renter

Area Total Occupied | Vacant Occupied Occupied
Beach 570 470 100 76.4 23.6
Adams 1,416 1,121 295 71.1 28.9
Billings 529 366 163 76.8 23.2
Bowman 1,596 1.358 238 79.4 20.6
Dunn 1,965 1,378 587 80.0 20.0
Golden Valley 973 761 212 78.1 21.9
Hettinger 1,419 1,152 267 83.6 16.4
Slope 451 313 138 86.9 13.1
Stark 9,722 8,932 790 70.3 29.7
Source: US Census Bureau

Golden Valley Co. # of housing units estimate 2006 — 967 (-6)

Table 4
2000 Availability and Use of Region VIl Vacant Housing
For Seasonal
Recreation
or For
Rent Occasional | Migratory Other
Area For Rent  For Sale | or oI Use Workers Vacant
# % # % | # % # % # % # %
Beach 18 18.0{26 26.002 20| 8 80| 0 0 | 46 46.0
Adams 66 22.4|49 16.6124 8.1| 54 18.3| 1 0.3|/101 34.2
Billings 14 86 |4 25|7 433|102 626 0 0 | 36 22.1
Bowman 51 21.4{45 18.9]11 46| 41 172 0 0O | 90 37.8
Dunn 35 6.0(27 46|14 24| 263 448 O 0 |248 42.2
Golden Valley |26 12.3/36 17.0/3 1.4| 32 151/ 0 0 |[115 54.2
Hettinger 34 12.7/3011.2]111 41| 83 31.1| O O |109 40.8
Slope 3 22|11 80|11 80| 44 319 O 0 69 50.0
Stark 326 41.3|19311.861 7.7| 67/ 85| 1 0.01242 30.6
Source: US Census Bureau
Beach - # single-family owner-occupied units = 335
Median value (dollars) = $40,100
Value -
Less than $50,000 =222 66.3%
$50,000 to $99,999 =108 32.2%
$100,000 to $149,999 =0
$150,000 to $199,999 =5 1.5%
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Beach-County-Region-State Census Data Comparisons

Appendix 8

2008 Beach Strategic Plan

Table 5
Region VIl Age of Householders in Numbers and Percentages

Place 15-24 | 25-34 35-44 45-54 55-64 65 plus

No. % No. % No. % No. % No. % No. %
Adams 2421 113 10.1] 192 17.1] 225 20.1] 166 14.8/ 401 35.8
Billings 11 3.0 30 8.2 88 24.0 91 24.9 51 13.9 95 26.0
Bowman 3929 147 10.8| 279 20.5( 247 18.2] 190 14.0f 456 33.6
Dunn 3829 133 9.7| 281 20.4 305 22.1] 212 15.4] 409 29.7
Golden Valley | 212.8 82 10.8] 138 18.1] 154 20.2] 113 14.8] 253 33.2
Hettinger 221.9 95 8.2] 182 15.8] 231 20.1f 183 15.9] 439 38.1
Slope 61.9 24 7.7 74 23.6 71 22.7 44 14.1 94 30.0
Stark 700 7.8/ 1,222 13.7/ 1,926 21.6{ 1,730 19.4/ 1,112 12.4/ 2,242 25.1
Source: US Census Bureau

Table 6
Region VIl Householders Age 65 Plus
Place 65-74 75-84 85 plus
No. % No. % No. %

Adams 176 15.7 157 14.0 68 6.1
Billings 49 134 36 9.8 10 2.7
Bowman 221 16.3 173 12.7 62 4.6
Dunn 198 14.4 161 11.7 50 3.6
Golden Valley 113 14.8 103 135 37 4.9
Hettinger 212 18.4 174 15.1 53 4.6
Slope 55 17.6 30 9.6 9 2.9
Stark 1,048 11.7 882 9.9 312 3.5
Source: US Census Bureau
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Appendix 8

Beach-County-Region-State Census Data Comparisons

Table 7
Owner-Occupied Housing Units - Year Structure Built

Area 1999 to| 1995 (1990 to| 1980 1970 1960 1940 |1939 or

March to 1994 to [to 1979]|to 1969|to 1959| earlier

2000 1998 1989
Beach 0%| 1.1%| 0.4% 11.1| 15.6%| 4.0%| 27.7%| 40.2%

(Number) 0 6 2 63 89 23 158 229

Adams 0%| 2.6%| 1.2%| 7.5%| 21.3%]| 12.3%| 25.1%| 30.1%
Billings 3.0%| 4.9%| 4.5%]| 19.5%| 18.9%| 15.9%| 12.5%| 20.8%
Bowman 0.4%| 3.1%| 1.1%| 13.8%| 21.7%]| 13.3%| 24.2%| 22.4%
Dunn 0.5%| 3.0%| 2.5%]| 16.1%| 16.4%| 15.5%| 19.0%| 27.0%
Golden Valley 0.2%| 1.7%| 1.0%| 9.9%| 17.3%| 4.3%| 23.4%| 42.1%
Hettinger 0%| 1.4%| 1.6%| 8.5%| 17.1%| 9.9%| 27.2%| 34.2%
Slope 0%| 3.1%| 2.7%| 9.3%| 14.0%| 4.7%| 12.9%| 53.4%
Stark 1.1%| 4.0%| 2.0%| 23.0%| 26.8%| 13.3%| 16.7%| 13.1%
Source: 2000 Census, U.S. Census Bureau

Beach homes built since 1970 — 28.5%

Most of “newest” housing stock is 37 years old
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Appendix 8
Beach-County-Region-State Census Data Comparisons

Table 8
Region VIII City Population 2000,
Rate of Change, and Population Under 18
Percent of
Change 2000 Percent of
Area Population 2000 1990 to 2000 |Population Under 18

Amidon 26 8.3 15.4
Beach 1,116 -7.4 25.5
Belfield 866 -2.4 27.6
Bowman 1,600 -8.1 21.7
Bucyrus 26 18.2 3.9
Dickinson 16,016 -0.5 24.5
Dodge 125 -7.4 32
Dunn Center 122 -4.7 16.4
Gascoyne 23 4.6 30.4
Gladstone 248 10.7 27.4
Golva 106 5 29.2
Halliday 227 -21.2 17.6
Haynes 19 -48.7 10.5
Hettinger 1,307 -17 21.7
Killdeer 713 -1.3 24.1
Marmarth 140 -2.8 19.3
Medora 100 -1 26
Mott 808 -20.7 20.8
New England 555 -16.3 20.7
Reeder 181 -28.2 11.1
Regent 211 -21.3 23.2
Rhame 189 1.6 23.8
Richardton 619 -1 25
Scranton 304 3.4 26
Sentinel Butte 62 -21.5 19.4
South Heart 307 -4.7 34.5
Taylor 150 -8 22
Source: The Population Bulletin
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Beach-County-Region-State Census Data Comparisons

Table 9

Adults Age 65 & Older Living Alone 2000

County Percent of Population
Adams 17.9%
Billings 7.7%
Bowman 17.2%
Dunn 12.2%
Golden Valley 12.3%
Hettinger 18.2%
Slope 10.5%
Stark 11.9%

Source: Northwest Area Foundation Indicators Website / U.S. Census Bureau

Table 10

Per Capita Income 1999

County Per Capita County Rank of 53
Income
Adams $19,620 35
Billings $14,642 49
Bowman $22,769 16
Dunn $14,930 48
Golden Valley $16,630 45
Hettinger $21,594 26
Slope $12,504 52
Stark $22,121 21
Source: Northwest Area Foundation Indicators Website
Table 11

Percent of Population under Age 18 1999
County Percent Under 18 | County Rank of 53
Adams 18.1 29
Billings 14.0 46
Bowman 13.7 48
Dunn 21.2 14
Golden Valley 20.0 19
Hettinger 18.9 24
Slope 14.1 43
Stark 17.0 34

Source: Northwest Area Foundation Indicators Website
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Beach-County-Region-State Census Data Comparisons

Table 12
Poverty Rate
County 1997 1999
Adams 13.2 10
Billings 12.1 13
Bowman 10.7 8
Dunn 16.7 18
Golden Valley 14.5 15
Hettinger 12.6 15
Slope 13.6 17
Stark 13.7 12

Source: Northwest Area Foundation Indicators Website

Appendix 8

Table 13
Number and Size of Farms

County Number of Farms Average Size / Acres

1997 2002 1997 2002
Adams 367 394 1,716 1,535
Billings 237 238 3,350 3,407
Bowman 358 360 1,998 2,109
Dunn 618 582 2,161 1,900
Golden Valley 244 231 2,372 2,513
Hettinger 436 489 1,622 1,392
Slope 263 259 2,879 2,944
Stark 802 774 1,005 1,004

Source: ND State Data Center Population Bulletin, Vol. 20, No. 8 Aug. 2004
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Appendix 9

Project Worksheets

Project: Paved Path (Walking, biking and skateboarding)

Purpose of project. Create safe walking/bike path

Who will potentially benefit from the

. How
project?
All age groups Safely improve
Families health, improve
Individuals environmental (walk

instead of drive)

Who will/or could potentially be harmed? How
Adjoining land owners Increase traffic/pets

List groups currently working on the same project or related projects?
City of Beach

Identify past attempts or similar projects that were successful?
Track field

Identify past attempts or similar projects that were not successful?
City applied for grant for walking path, but

not funded
. Strategy to get their
?
Potential Supporters/Partners Why support? support/partnership:
ND DOT Enhancgs Stress safety
whole city
Will be used Advertising for

Landowners businesses (on
a lot.
benches, etc).
Local businesses

Strategy to overcome

Potential Opponents Why object? 2
objections:
Adjoining landowners Maintenance Community service
Trash/cleaning | Establish rules
Pet deposits
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Project Worksheets

Appendix 9

Project: Paved Path

Critical Steps Resources: | Cost Who will do
i.e. people, Time to this
funds,
facilities, complete task
equipment
Route Plan Grants & ?2$$$
donations
Excavation
Surfacing
Beautification with trees,
benches, etc.
Timeframe for completion
Project leader Other committee members:
Name Co-leaders Name Address Phone
Work
Bill & Jeanne Larson
bjlarson@midstate.net
Address Deb Dietz
d.dietz@hotmail.com
Audrey Schieffer
j[aschieffer@midstate.net
Kim Nunberg
cityofbeach@midstate.net
Home phone
Work phone
Next meeting date: Monday March 24, 2008 @ 3:30
30-day goal for this project: Plan aroute
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Project Worksheets

Appendix 9

Second Meeting Report for Project: Walking/biking path

Information gathered in last 30 days:

Determine possible routes

Contacted ND Department of Transportation

Resources Time to Who will
Next Steps Needed Cost complete do this
task
Walit for Dept. ?f Information N/A 1-week Kim
Transportation’s response Nunberg
Depending
Input and on Deb
Involvement from youth computer skills N/A Kantrud's
presentation
Next meeting date:
30-day goal for this project:
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Project: Golf Course

Purpose of project: Improve course \
Who will potentially benefit from the
project?

How

Youth summer
employment

School tournaments
Outside revenue
Health & Recreation
activities

Fund raising events
Family recreation
Improve fishing pond
Who will/or could potentially be harmed? How

No one---unknown

The entire community

List groups currently working on the same project or related projects?
None

Identify past attempts or similar projects that were successful?
None for 15 years

Identify past attempts or similar projects that were not successful?

Strategy to get their

i ?
Potential Supporters/Partners Why support? support/partnership:
Midstate Youth
support

Marman Plumbing
Local golfers

Strategy to overcome

. iect?
Potential Opponents Why object” objections:

None---unknown
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Project: Golf Course

Critical Steps

Resources: i.e.
people, funds,
facilities, equipment

Cost . Who will do
Time to .
this

complete task

Purchase land

5 years

Volunteers: new turf
greens

Tee boxes

Benches

Club house

New trees

Install water & electric

Timeframe for completion

Project leader

Other committee members:

Name
Work

Address
Home phone

Work phone

Kriss Enzi

PO Box 984
Beach, ND 58621
701-872-2809

kwenzi@midstate.net

Name Address Phone

Sharon Remillong 701-872-4032
sremillong@netzero.net

Wade Remillong 701-872-3087
Tim Marman 701-872-3648
John Hagberg 701-872-3986
Kim Nunberg 701-872-4103
Stacey Heckaman
gvtaxdir@midstate.net

Next meeting date:

30-day goal for this project:
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Appendix 9

Second Meeting Report for Project: BEACH GOLF COURSE

Information gathered in last 30 days:

See attached golf course design

Time to .
Next Steps Resources Cost complete Who W'”
Needed do this
task
Visit with landowners of Harchenko,
course Zinsli
Visit with Killdeer and South
Heart courses on costs i.e.
maintenance
Research grants; Killdeer
received $100,000 USDA Tom
grant, 10-year loan 0% Wilhelm
interest
Scranton---artificial, cost,
size, greens figures; Tom
S ' Wilhelm
improvements have been
: and Stacey
made in technology of
Heckaman
greens
Go to Golf Association Stacey
meeting Heckaman
Next meeting date:
30-day goal for this project:
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Project: Website Enhancement

Purpose of project: Enhance the beachnd.com website

Who will potentially benefit from the
. How

project?

Community Increase

Government communication and

Businesses information sharing,
blogging (ongoing
community
conversations)

Who will/or could potentially be harmed? How

Newspaper advertisers Lost revenue

List groups currently working on the same project or related projects?
PWDF currently taking care of site.

Identify past attempts or similar projects that were successful?
PWDF built the website

Identify past attempts or similar projects that were not successful?
No attempt has been made to enhance
the site since it was built

: Strategy to get their
Potential Supporters/Partners Why support? support/partnership:
Community More Communicate the
Government resources benefits of the

and enhanced website to
awareness the communities,
the government and
. opportunities | business sectors
Businesses
and
information
24-7
available
Potential Opponents Why object? Str_ategy t(? overcome
objections:
None NA NA
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Project: Website Enhancement

Critical Steps

Resources:

i.e. people,
funds,
facilities,
equipment

Cost

Time to
complete task

Research Phase (what's
out there)

2 weeks

Who will do
this

Self-assessment (what do
we know)

Education Phase (what we
don’t know)

Identify expertise

Identify new
components/technologies

Cost estimates

Timeframe for completion

Project leader

Other committee members:

Name

Work

Address
Home phone

Work phone

Cory
McCaskey

Name

Address

Jerry DeMartin
Tavo Muruato 701-218-0501
laplaya@midstate.net

Phone

Next meeting date:

30-day goal for this project: Begin Research and Self-Assessment Phase. Recruit

new members to committee.
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Project: Cell phone

Purpose of project: Improve cell phone service

Who will potentially benefit from the

. How
project?
Everybody
Reliable coverage—
Residence service when you
need it
Travelers, visitors
Those in trouble needing emergency
service
Who will/or could potentially be harmed? How
Land line telephone company Loosing customers
Cell phone company (by putting up new
tower)

List groups currently working on the same project or related projects?
Not in our area, but Ashley Horizons
cluster tackled this same issue.

Identify past attempts or similar projects that were successful?
None

Identify past attempts or similar projects that were not successful?
None

. Strategy to get their
Potential Supporters/Partners Why support? support/partnership:
Prairie West Development
All cell phone users

City Councill

BACC

County Commission

Public Service Commission

Detrimental Letters of request

to growth and | Calls of request

new industry, | Legislation already in
improve place that needs to be
quality of life | implemented.

Potential Opponents Why object? Strategy to overcome

objections:
Cell phone company Cost New customers
Are they
- Lost : .
Land Line telephone company implementing new
customers L
legislation?
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Appendix 9

Project: Better cell phone service

Critical Steps Resources: i.e. | Cost . Who will
Time to :
people, funds, complete do this
facilities, P
) task
equipment
Legislature exists Ken Thompson Phone calls Sharon,
P 1-2 weeks | Deb,
John Olsrud
Tama
Contact Ashley Phone calls Sharon,
group 1-2 weeks | Deb,
Tama
Aaron Krauter Hettinger
Public Service Phone calls Tama
T 3-4 weeks
Commission
Contact cell phone Phone calls
companies:Alltel,
Verizon
Timeframe for
completion
Project leader Other committee members:
Name Tama Smith
Email Tamasmith@gmail.com | Deb Walworth 701-872-3121
Prairiewest@midstate.net
Address Sharon Dietz 701-872-4648
srdietz@midstate.net
Cell phone 701-260-0326 Agnes Schmeling 701-822-3828
Work phone  701-872-3855

Next meeting date: April 1

30-day goal for this project: Public Service Commission contacts; Ashley group

contacts, legislative contacts
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Appendix 9

Second Meeting Report for Project: IMPROVE CELL PHONE SERVICE

Information gathered in last 30 days:

Contacted Becky Meidinger (formerly of Ashley ) and receive useful information on who

and how they proceeded.

Public information---will let you know.

Contacted by Midstate commission on a new tower to be built near Beach within one
year. Verizon already has site selected. Tower on Sentinel Butte will be adjusted to

serve other areas of county.

Resources Time to Who will
Next Steps Needed Cost complete do this
task
Verison
group
Support Verizon efforts Voices None to us Within 1 with
year support
from
committee
Send letter of support to
Verizon Group applauding
their plan and offering our
support in whatever manner
we could assist.
Next meeting date: April 30", LaPlaya
30-day goal for this project: Support letter to Verizon Group (Tom Wilhelm)
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Appendix 9

Project: Community Center/Recreation Facility

Purpose of project:

Who will potentially benefit from the
project?

Everyone, young and old
Weddings

Breakout rooms for meetings
Exercise area

Chess/game room

How

Providing a location

Senior Citizens Center

Who will/or could potentially be harmed?

Possibly businesses with meeting rooms

How
Taking away their
business

List groups currently working on the same project or related projects?

Fair Board
City Council

Identify past attempts or similar projects that were successful?

Main Street Fitness
Golva Fire Hall

Identify past attempts or similar projects that were not successful?

Strategy to get their

Potential Supporters/Partners Why support? support/partnership:
Park Board Help Pr_e_sent plan and
everyone vision
Fair Board
Walking Path Committee
High School
Potential Opponents Why object? Str_ate_gy t(? overcome
objections:
$ Taxpayers $ Grants
Fundraising
City sales tax
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Project:. Community Center/Recreation Facility

Critical Steps Resources: i.e. people, | Cost Time to Who will

funds, facilities, complete task | do this
equipment
Obtain land/location Old track field? 3 davs Bill H.
Approach high school y

Get more people Trisha

involved Peop 1 month Feiring

Diversification 1 month

Gather information Muruatos

from 1 month

other committee

Timeframe for completion: 5 years or less

Project leader

Other committee members:

Name
Cell phone

Address

Home phone

Pastor Paul Peterson
paulpeterson@midstate.net

PO Box 25
Beach, ND

701-872-4302

Mundo and Marlene Muruato
904 1 Ave. NW

Beach, ND

701-872-4110
enelram@midstate.net
Ashley Krause

Box 714

Beach, ND

701-872-4685

Trisha Feiring

Box 725

Beach, ND

701-872-5888
feiringcattleco@yahoo.com

Work phone 701-872-4203 Pat Lynch
Box 323
Beach, ND
701-872-4921
Tiny Ueckert Mark Benes
Box 12 Box 55
Beach, ND Beach, ND
tinydakfarm@hotmail.com mbenes@westplains.com
Walt Losinski Bill Holzwarth
Box 907 Box 514
Beach, ND Beach, ND

bholzwarth@bankofthewest.com

Next meeting date: April 1, 2008

30-day goal for this project: See above
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Project: COMMUNITY CENTER

Information gathered in last 30 days:

The school district is not interested in allowing the use of the old football field. However,
they suggested the empty lot south of their gym. Muruato gathered community center
information from Bowman and Watford City.

Time to )
Next Steps Resources Cost complete Who will
P Needed P do this
task
Paul
Peterson,
Create survey to assess Pat
1-month
needs Lynch,
Marlene
Muruato

Next meeting date: Thursday, March 17", 12 noon, Tuesday May 6™, 7:00 p.m.

30-day goal for this project: Create survey
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Project: Recycling

Purpose of project: Create more room for inert landfill
Who will potentially benefit from the

. How
project?
Lower garbage cost
Everyone and landfil
Who will/or could potentially be harmed? How
Those who take recyclables for pay Lose income
elsewhere

List groups currently working on the same project or related projects?
City---cardboard
Home on the Range---aluminum cans

Identify past attempts or similar projects that were successful?
Cardboard

Aluminum

Tires

Identify past attempts or similar projects that were not successful?
Newspaper

Strategy to get their

' 2
Potential Supporters/Partners Why support~ support/partnership:
. . Buying

Someone in manufacturing to use waste , : . .

. inexpensive Railroad to ship out

product---restaurant/pig farms .
raw material
-94

Potential Opponents Why object? | SUategy to overcome
objections:
Cost of

G & G Recycling compacting

Need money
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Project: Recycling

Critical Steps Resources: | Cost Who will do
|.e%upnedosple, Time to this
facilitie1s complete task
equipment
Find outlets Patagonia Not March 31, Emanuel to
. known call Jason
internet 2008
Lee
Find manufacturers Not March 11,
Deb Walworth Known 2008
Shipment Train, trucks
Storage (adequate)
Timeframe for completion

Project leader

Other committee members:

Name Emanuel Culman
Work Bijou Showhall
Address

Home phone 701-872-2667
Work phone 701-872-2444

Jason Lee

701-872-6679

Steve Kubik
701-872-5058
sdkubik@midstate.net
Rita Skoglund
701-872-3257
R.skoglund@sendit.nodak.edu

Next meeting date: March 31, 2008, 6:00 p.m. at Bijou---free popcorn and 1 pop

30-day goal for this project: Find pig farms, city to recycle more
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Second Meeting Report for Project: Recycling

Information gathered in last 30 days:

Investigated interest in recycling in Beach. Considered adding newsprint and paper

recycling at present site. Checking on can recycling with HOTR.

Resources Time to Who will
Next Steps Needed Cost complete do this
task
Paper and ag recycling Plant to tourism | ?
Setup coop to house Finances in much
: ? 2 years

material operator

Odland Landfill ?

Path made of recycled Tim 2272 ? 30days | SL
materials

Next meeting date: April 30, 2008

30-day goal for this project: One year's projects, needs, development
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Project: Community Supported Agriculture (CSA)

Purpose of project: To create and develop an organic community agriculture site

in Beach
Who will potentially benefit from the
) How

project?

The consumer for the CSA Health
Cost
Spoilage
Diversity

Who will/or could potentially be harmed? How

Lower sales and local grocery

List groups currently working on the same project or related projects?
NPSAS

Identify past attempts or similar projects that were successful?
Neighboring Minnesota, South Dakota
and Wisconsin

Identify past attempts or similar projects that were not successful?
Unknown

. Strategy to get their
?
Potential Supporters/Partners Why support~ support/partnership:
. Good
Organic seed advertising Apply grant
Manure goat Sickness Distribution costs
Local grocery Get schools | Trucking
Expand_ Looks better
education
Potential Opponents Why object? Str_ategy t(? overcome
objections:
Chemical dependers Touchy soil Education
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Project: CSA
Critical Steps Resources: i.e. people, | Cost Time to Who will do
funds, facilities, equipment complete task | this
Farmers Scott Rojek
Brian Dolyniuk ASAP
Harvey Peterson
Dick Kakowsky
Arable and water able Bill Patrie, Bismarck
: . ASAP
soil Lori Caponch, Mandan
Organic seed Seeds for change May 22, 2008
Consumer Movies, books, empty ASAP
harvest
Manure Bob W.
Mr. Campbell ASAP
Plan Farmer with help from ASAP
consumer
Bookkeeping Trade ASAP
Taxes/banker ASAP
Move to certificate Care in bookkeeping ASAP
Seed $ March 31, Cheryl
2008
Timeframe for completion

Project leader

Other committee members:

Name
Work

Address

Home phone

Work phone

Cheryl Planert
701-872-2667

PO Box 982

cherylplanert@pacbell.net

Dawn Ueckert

PO Box 12, Beach, ND
preciousnd@hotmail.com

Pat Guerrero

595 Zook Ave. NW, Beach, ND
701-872-3986
annpatg@gmail.com

Natalie Muruato

Next meeting date: April 1, 2008 7-9 p.m.

30-day goal for this project: Grant in and get land
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Second Meeting Report for Project: CSA

Information gathered in last 30 days:

4 grants possible: Director of Rural Coop. Services

10 strong consumers

4 potential producers

Time to :
Next Steps Resources Cost complete W_ho will do
Needed this
task

Fallow then ¢/ Mary Pat Guerrero
Kanenberg
F/r c/ SARE grant Pat Guerrero
F/r c/2 other grants Cheryl Planert
F/r c/ Ponderoson Cheryl Planert
F/r ¢/ to be purchased Cheryl Planert
property
USDA grant F/U Dan Remillong
Rotofeller Dan Remillong
Land Office 7A. Dan Remillong
Formulate education plan Cheryl Planert,

Pat Guerrero

Next meeting date: 3" week

30-day goal: Obtain producers, call other CSA’s, educate public, secure consumers,
determine grants we’'d qualify for
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